
“X, Y, Z” – Are those the last 3 letters of the alphabet? 

T his is the meeting 
we’ve all been waiting 

for! The 8th Annual 
Christmas Boutique and 
Auction will be at 
Tournament Players Club 
(TPC), 11001 Lapalco 
Boulevard in Avondale.  
Don’t forget that you are 
welcome to bring a friend or 
two. 

The proceeds from the 
boutique go toward building 
the Mrs. Loretta Persohn 
Brehm Memorial 
Scholarship, and the auction 
proceeds go toward the 
World Fellowship & 

Emergency Fund. We are 
honored to support both. 

As always, there will be a 
wonderful array of items 
available for purchase, so 
be sure to come early. 
There’s sure to be 

something for everyone – 
not to mention, this is a 
great opportunity for 
Christmas shopping! 

This year there are several 
Signature Items: large 
vintage, plush “Mr. 
Bingle,” Saints and LSU 
items, a handmade 
crocheted bedspread, a 
framed magnolia painting. 

And that’s just for starters! 

As always there will be 
collector’s items such as 
Fitz and Floyd candy 
dishes, hand-painted items, 
glassware, and Christmas 
items of all kinds.  

There will be beautiful 
glassware and porcelain 
items, figurines, vases of all 
kinds. Don’t forget 
cookbooks, baskets, aprons 
and live poinsettias. 

Of course, we will have our 
yearly auction with items 
brought by the membership 
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By President Monica Wertz 
 

A n elementary student 
might say YES!  A 

high school student might 
say NO!  And someone like 
me and you might say 
those are the last letters of 
the alphabet! 

After working in education 
for over 35 years, I might 
say I’m a bit old fashioned, 
perhaps “antique” to some.  
Everything seems virtual, 
digital, etc. and sometimes 
communication is 
different . . . depending 
upon what generation is 
speaking. 

In the Human Resources 
Department, where I have 
worked for the last 13 
years, my staff spans 
almost 3 generations:  Baby 
Boomers to the Gen X’ers.  
Today’s workplace, 
however, can actually 
include 5 generations! 

Speaking of generations... 
Where do you fall… 
literally! 

Traditionalists – born 1945 
or before 

Baby Boomers – born 1946 
– 1964 

Gen X – born 1965 – 1976 

Millennials (Gen Y) – 
1977 – 1995 

Gen Z – After 1996 

Wherever you fit – you 
will communicate in a 
certain preferred style.  
When information is to be 
delivered do you prefer to 
drop by a coworker/
colleague, do you prefer to 
send a SLACK message?  
(As a Baby Boomer, I had 
to ask for clarification)- 
SLACK message means a 
chat room for a whole 
company – primary 
method of communication/
sharing, or do you prefer 

(Continued on page 2) 



to send an email? 

There’s no wrong or right choice, but 
depending on which generation you 
come from, you will have a preferred 
method.   

If you’re a TRADITIONALIST you’d 
probably prefer a phone call or face-
to-face chat.  A millennial (Gen Y) – 
slack or email – the GEN Z – in 

(Continued from page 1) person. 

In my short research I came across 
some information that states that 
generations have different values – 
but that’s not true.  Generations tend 
to have the same values.  FAMILY, 
HONESTY, TRUSTWORTHINESS & 
INTEGRITY.  Additional research 
says that these generations also 
desire the same things:  
STRUCTURE, RESPECT, 

FEEDBACK & LOYALTY.  The only 
difference is in how we express these 
values/desires.   

Since we all represent different 
generations see what works best for 
you – become part of the team.  
Learn from one another.  Work 
together, bring new perspectives and 
skills to your school, the district and 
to your personal being.  This will 
enable you to grow professionally, 
even if sometimes it’s uncomfortable!        

and fulfilling her calling doing what 

she truly loves – being a teacher.  

We also had a hands-on presentation 
by Ronda Jordan who taught us how 
to recognize the signs of drug usage. 
She brought an incredible array of 
drug paraphernalia that to the 
untrained eye looked like innocent 
items. Even the veteran teachers 
were surprised by some of the items 
that concealed their true use.  

The meeting was rounded out by 
a celebration of Upsilon 
Chapter’s 79th birthday, 
complete with singing Happy 
Birthday to our beloved Upsilon 
Chapter and a delicious cake. 

 

 

Photos by Judy Rongey 

O n Saturday, November 9, the 
membership met at St. James 

Community Church in Paulina, LA.  

We enjoyed an outstanding luncheon 
of beef brisket, rosemary potatoes, 

cornbread, and broccoli salad – all 
meticulously prepared by Val’s 
husband, Daniel “Danny” Millet. 

Various items of business were 
discussed including ideas for the State 
Convention baskets. The theme of 
Life Is Good! was discussed and 
decided upon.  

We were privileged to have two guest 
speakers this time. Mandy Boudwin is 
a teacher from Lutcher who was 
recently awarded the Presidential 
Award for Excellence in Mathematics 
and Science. She gave us a brief 
history of her experiences in teaching 
and in educational administration. She 
is thrilled to be back in the classroom 
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November Meeting Recap 
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sour). Be sure to email Monica with 
your 
order at 

mwertz@ppsb.org. 

You definitely don’t want to miss 
this year’s Christmas Boutique! Be 
sure to wear your favorite 
Christmas outfit! Shopping starts at 
8am. See you then! 

 

– so be sure to bring something.  

Citrus will be ready for pickup if you 
have placed an order. Be sure to pre-
order for the best selection. All bags are 
$5.00 and can include satsumas, navel 
oranges, and kumquats (both sweet or 

(Continued from page 1) 
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T he Delta Kappa Gamma Society 
has all the elements of a good 

brand: a mission, a vision, a logo, 
purposes, a web presence and 
approximately 62,000 members in 17 
countries. Good branding includes all 
these elements; however, the key to 
having a recognizable brand is the 
reputation of the Society in fulfilling 
the promises of the vision, mission 
and purposes. When that occurs, 
educators recognize DKG as the 
Society that will promote their 
professional and personal growth and 
excellence in education. We members 
have the charge of making our brand 
recognizable by key women 
educators worldwide. How do we do 
that? First of all, let’s look at what it 
takes to make our brand strong.  

A brand is a name, term, design, 
symbol, or any other feature that 
identifies one group's good or service 
as distinct from those of another, 
according to the American Marketing 
Association. That kind of brand 
involves finding an unaddressed 

interest, want or need in a potential 
member and filling it with distinctive 
and well-suited offerings. The magic 
ingredient in developing the DKG 
brand is consistency. When we look at 
our chapter activities, meetings and 
programs, are we consistently 
addressing the interests, wants and 
needs of our members? When a 
member attends a chapter meeting, 
will she know that she will be 
inspired? If a guest attends, will the 
programs and activities validate her 
reasons for coming? If we can answer 
these questions with a “Yes,” then we 
are providing consistency with our 
mission, vision and purposes. We are 
strengthening our brand integrity.  

A good brand solves a problem for a 
member or potential member. What 
are the problems faced by women 
educators worldwide? Is it a need for a 
community of like-minded 
professionals? Is it a need for an 
experienced group of colleagues to 
mentor women entering the 
profession? Is it the desire to make 

improvements in education for all 
students of the world? Is it the need to 
advance the position of all women 
educators? It is important for our 
Society to define the needs of our 
constituents at the chapter, state, and 
international levels.  

Since the Society was founded in 1929, 
the world has changed and the needs, 
wants and interests of women 
educators have changed. In order to 
make the DKG brand strong, it is 
important to continually redefine our 
branding. We need to keep determining 
and fulfilling the needs of our 
members. Consistency means that 
every meeting, workshop, conference 
and convention must hit the mark for 
the attendee. Needs are continually 
changing. The Society must keep up.  

This article appeared in the November/
December 2019 edition of  Get 
Connected!, the online bi-monthly 
newsletter of The Delta Kappa Gamma 
Society International. 

Reprinted with permission. 

open only to men. Since its founding in 
1929, DKG has grown to an 
international society and is the foremost 
organization for professional key 
women educators, with members and 
chapters all over the world. 

The International Administrative Board 
meeting in Austin, Texas, from May 16
-18, 2019, met to discuss and adopt  
various administrative proposals. Item 
eight of nine reads:  “Approved the 
statement, ‘All educators who identify 

A ccording to the Delta Kappa 
Gamma Society International 

Constitution, Article III, Section B, 
“An active member shall be a woman 
who is or has been employed as a 
professional educator at the time of 
her election.”  

The founding members of DKG 
formed their own teachers’ society 
when they found they were barred 
from joining the professional 
teachers’ organizations which were 

as women may be invited to 
membership,’ as the Society’s 
inclusivity statement.” 

This statement seems to make a 
fundamental change to the DKG 
Constitution, in that an active member 
need no longer be a woman. Should 
this item not have gone before the 
membership in convention assembled 
in the spirit of democracy and 
transparency?  
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Who’s a Member? 

Members Make the DKG Brand 

President’s Project - Walk With Me 

Last year all the organizations which 
received socks were thrilled that 
someone had considered this so-often 
overlooked need. We tend to take the 
little things for granted and forget 
how important they are.  

Most of us can’t imagine having to 
worry about having clean, or even 

any, socks to wear - especially in the 
cold. Our sock project has been a 
blessing to so many and we are 
honored to be able to continue this 
act of love and charity towards our 
neighbors. 

Contact Monica at mwertz@ppsb.org 
to let her know how many you need. 

T he Walk With Me project is well 
under way! The socks have been 

delivered to Monica and she is in the 
process of boxing them for delivery.  

Please let her know how many boxes 

you need – the average is 50 pair per 
box.  



The Delta Kappa Gamma Society International  

Purposes 
 
1. To unite women educators of the world in a genuine spiritual 

fellowship. 

2. To honor women who have given or who evidence a potential for 
distinctive service in any field of education. 

3. To advance the professional interest and position of women in 
education. 

4. To initiate, endorse, and support desirable legislation or other 
suitable endeavors in the interest  of education and women 
educators. 

5. To endow scholarships to aid outstanding women educators in 
pursuing graduate study and to grant fellowships to non-member 
women educators. 

6. To stimulate the personal and professional growth of members 
and to encourage their participation in appropriate programs of 
action. 

7. To inform members of current economic, social, political, and 
educational issues so that they may participate effectively in a 
world society.  

W e all get so busy that it’s easy to let important dates slip through the cracks if we don’t write them 
down in our calendar right away.  

So to make sure that we don’t miss any wonderful opportunities to get together with our sisters at any 
upcoming events, be sure to mark these dates. 

 

January 25, 2020, Pineville Convention Center, Pineville – State Committee Meetings 

February 8, 2020, 10 am, 17956 River Road, Montz, LA – Membership Meeting 

March 20-22, 2020, Hotel Bentley, Alexandria – State Convention 

July 7-11, 2020, Philadelphia, PA – DKG International Convention 

Save These Dates! 

Monica Wertz, Chapter President 

220 Fort Jackson Street  

Belle Chasse, LA   70037-2512 

504-393-9324 

mwertz@ppsb.org 

UPSILON UPDAT E  

Mission Statement 
The Delta Kappa Society 

International promotes  professional 

and personal growth of women 

educators and excellence in 

education. 

Grace Beane, Editor 

621 4th Street 

Gretna, LA   70053-5925 

504-450-2034 

gracebeane@gmail.com 


